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Job description 




Job title:		Digital Performance Manager			
Responsible to:	Head of Digital Marketing				 
Accountable to:	Head of Digital Marketing
______________________________________________________________________________________
Our Values
· Fulfilling lives is our core purpose
· Every one of us makes a difference is the belief that drives us
· Caring, Passionate and Teamwork are the values that underpin everything we do
______________________________________________________________________________________

Summary:

Care UK are looking for a performance focused, digital marketing professional with exceptional analytical powers to help monitor, analyse, and drive performance across all digital touch points. If you are passionate about analysing data to drive commercial growth, then this role provides you with an opportunity to add value across the organisation and customer journey.
Working alongside the internal marketing, digital agency and CX teams, this role presents the opportunity to work across the entire digital customer journey, including digital channels, websites, referral partners and CX.
The role will support the Head of digital marketing in driving digital agency performance and provide analysis and actionable insight on digital marketing campaigns. 

Key responsibilities:
· Working alongside the digital marketing agency to manage and optimise the performance of digital channels
· Managing digital acquisition marketing budgets to maximise cross channel ROI
· Measuring and reporting key channel and website performance metrics, including traffic, conversion, audience engagement, online reputation, ad spend and ROI.
· Leading on conversion rate optimisation (CRO) related website development projects 
· Effectively communicate analysis and insight across the wider team to support recommendations relating to future investment and strategy.
· Coordinating with the wider marketing team to identify and implement innovative growth strategies.
· Using advanced analytics software to identify customer touchpoints and assess end-to-end customer experience across multiple digital channels.


Person specification:

	Criteria
	Essential – minimum requirements
	Desirable

	Qualifications
	· Graduate or equivalent by professional qualification
	· Industry relevant qualifications
· Google - Paid search advanced
· Advanced Google Analytics

	Experience
	· Proven and demonstrable experience in driving digital performance within a similar role.
· Proven and demonstrable experience in analysing data developing reports to provide insight.
· Proven and demonstrable understanding of digital performance marketing channel strategies
	· Hands on experience of running Paid search, Paid social campaigns. 
· Hands on experience of optimising SEO strategy
· Hands on experience in managing affiliates / performance partner relationships
· Using and managing Content Management Systems (CMS)
· Knowledge of health and social care sector
· Marketing Automation
· Marketing Attribution
· Working in with/for a National Brand or Brand who sell/advertise Nationwide.

	Technical Skills
	· Good understanding of data modeling and able to objectively identify insights for sharing with stakeholders.
· Exceptional analytical skills to identify opportunities within complex data and where these can be operationalized.
· Highly proficient with IT and Microsoft packages, especially MS excel
· Highly proficient in manipulating data within MS Excel
· Highly proficient in using Google Analytics
	· Experienced in using Supermetrics 
· Experienced in Google Ads platform 
· Experienced in Facebook/Meta Ads platform 
· Experienced in using BI platforms to extract data.

	Personal Skills and abilities 

	· Ability to communicate and explain action oriented insights to a wide audience.  
· Self-motivated, flexible, and enthusiastic approach to work
· Ability to work both independently and effectively as part of a team
· Ability to prioritise under pressure
· Strong written and verbal communication skills with exceptional eye for detail 
· Ability to work collaboratively with others sharing ideas and information where appropriate
· Ability to build strong personal relationships
· Passionate about digital content, the social space and emerging trends
· Desire to continuously learn and develop
· Professional approach to work
	· Comfortable with presenting to a larger audience.




Organisational requirements:
· Care UK is a regulated business, subject to external governance which means all colleagues are expected to be aware of, and compliant with, all relevant legislation.  Training for this will be provided as required  
· Colleagues are expected to take reasonable measures to protect the health, safety and wellbeing of themselves and others while at work – in accordance with current legislation and best practice
· Individuals must comply with the Data Protection Act (and other regulations and processes) to ensure confidentiality of information in accordance with current legislation and best practice
· Colleagues should understand and display key safeguarding behaviours expected by current legislation and best practice
· All colleagues should be familiar with and comply with relevant Care UK policies and processes
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